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FEATURING:

Richard Avedon  Arthur Meyerson
Andrea Blanch  Helmut Newton
Moshe Brakna ~ Uwe Ommer

Greta Carlstrom— Werner Pawlok
r Chin~ Irving Penn
chelier  Herb Ritts
atthew Rolston
Aldo Fallai - Didier Roy
ermann Ruth

urt Markus — Ellen von Unwerth
Wayne Maser  Albert Watson
Bruce \Weber
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Boys and Girls,

Marlboro’s archetypal myster man

uss 'by Ellen von Unwrth

i inaclass by itself.

Dennis Stock for Barneys

Men have learned to ¢ry on L. A. Law and relate on thirtysomething, but in
advertising they’re still glum loners straight out of classic film noir. Call them
the men of ad noir: They brood. They sulk. Shadowy stucco walls are their
chosen backdrops, deserted bars and forsaken plains their favorite haunts.
Sitting alone, they burrow darkly into their superb sense of style, meditating
in their Armanis. They never make eye contact. With anyone. Especially you.
This hasn’t always been true. Back in the 1950s there were elegant role models
like David Ogilvy’s Hathaway shirt man, a more social kind of guy who gazed at

you smartly (though he did wear a patch over one eye, come to think of it). But

RENE LEZARD

Mope. BEWUSST. SEIN.

René Lezard by Werner Pawlok Valentino Uomo by Walter Chin




